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(Théng tin trong 5 ndm gan nhat va c6 lién quan truc tiép dén dé tai/du dn ding ky)

I. THONG TIN CHUNG

1. Ho va tén: L& Thi Hai Yén

2. Ngay sinh: 30/8/1987

3. Nam/nir: Nit

4. Noi dang cong tac: Truong Dai hoc Kinh té - Luét, Pai hoc Qudc gia TP. Hb Chi Minh
5. Hoc vi: Tién si nam dat: 2022

6. Hoc ham: ......cccovvvvvnnnnnnnns nam phong: .........ceeeennnen

7.

Lién lac:

TT Co quan C4 nhén
Truong Pai hoc Kinh té Luat S6 8, Puong 16, Phuong Linh
1  Diachi Khu phé 3, Phuong Linh Xuan, TP. Thi Duc, Trung, TP. Thu Bic, TP.HCM
TP.HCM

2 Dién thoai/ fax

yenlth@uel.edu.vn,
Ithyen@vnuhcm.edu.vn

3 Email

8. Trinh d§ ngoai ngii:

Nghe Noi Viét Doc hiéu tai ligu
TT Tén ngoai ngir . - - -
Tot Khd TB Tor Kha TB | Tor i Khd  TB | Tor  Khd  TB
1  Tiéng Anh X X X X
2 Tiéng Phap X X X X

9. Thoi gian cong tac:

Thoi gian Noi cong tdac Chirc vu
2022 - nay Truong Pai hoc Kinh té - Luat, PHQG-HCM Giang vién, Khoa Quan tri Kinh doanh

T chirc Khoa hoc va Chuyén gia ngudi Viét toan
2021 - nay cau (Association of Vietnamese Scientists and
Experts — AVSE Global)

Thanh vién thuong truc, Mang luéi Tu vAn Chinh
sach Kinh té (EPNet)

2017 - 2022 | Truong Pai hoc Kinh té - Luat, PHQG-HCM Bién ché giang vién, Khoa Tai chinh Ngan hang

Pai hoc Qubc gia TP.HCM, Ban Ké& hoach — Trudng phong phu trach bd phan chién lugc &

2014 - 2017 .
0 0 Tai chinh ké hoach

2011 - 2014 : Pai hoc Qubc gia TP.HCM, Ban Ké hoach — Chuyén vién phuy trach chién lugc & ké hoach
Tai chinh



mailto:yenlth@uel.edu.vn
mailto:lthyen@vnuhcm.edu.vn

Thoi gian Noi cong tac Chirc vy
2010 - 2012 | Congty VIVA Marketing (TP.HCM) Nhan vién truyén thong
2009 - 2010 | Cong ty Exim Mfr Singapore (TP.HCM) Nhan vién

10. Qua trinh dao tao:

Bicdio  Théi A s 1
geddo o Noidaotao  Chuyén nganh Tén lugn dn 16t nghiép
tao glan
"Understand how and why consumers perceive and react
to Corporate Social Responsibility in an Asian country:
2017 Khoa & the case of Vietnam"
. Trudng Dai h oa hoc n . ;
Tién sy Lgul\(;lr; is ilhéoc o ("Nghién ctru vé nhan thirc va hanh dong ctia c4 nhan vé
- 2021 ' P Quén tri Trach nhiém Xa h¢i cua Doanh nghiép tai chau A: truong
hop cta Viét Nam")
Hudng dan lugn dn: GS. Nathalie Fleck
“The gap between Brand Identity and Perceived Brand
Nganh: Quan tri = |mage: the case of VNU-HCM”
2011 Tru’(‘mg’ Dai hoc Kinh doanh ("Khoang cach giira ban sic thuong hiéu va hinh anh
Thac sy Quoce te, (Chuyén nganh: " . "
-2014 thuong hi¢u: truong hop Thuong hi¢u
PHQG-HCM Quan tri 8 e THORE hop Thuone
Marketing) BHQG-HCM")
Huéng dan dé tai: PGS.TS. Nguyén Minh Ha
“Xay dung mo hinh tang truong doanh thu thong qua ham
2005 Truong Dai hoc ' san xudt Cobb-Douglass tai Tap doan Hoa Sen giai doan
Pai hoc 2009 Kinh té - Luat, Kinh té hoc 2006-2008”
PHQG-HCM
Hudng dan dé tai: PGS.TSKH. Pham Pirc Chinh

11. CAc linh vwe chuy&n mén va hwéng nghién ciru

11.1 Linh vuc chuyén mon: khoa hoc quan tri

- Linh vyc: Khoa hoc quan tri

Chuyén nganh: Quan tri marketing

Chuyén mén: Quan tri chién luoc, Quan tri thuong hiéu, Quan tri marketing

- Cac mon hoc giang day: Marketing cén ban, Nghién ciru Marketing, Marketing cong nghi€p, Quan hé cong chung

11.2
1.

Hudng nghién cuu:

Tréach nhiém x3 hoi cua doanh nghiép/td chirc

2. Kinh té hoc hanh vi & green marketing

Tam ly ca nhan/tam Iy nguoi tiéu ding va khuynh huéng séng xanh

Chu nghia t8i gian — cha nghia vat chat — chanh niém va thién dinh




II. NGHIEN CUU VA GIANG DAY
1. Pé tai/du an

) Misé &  Thoigian Kinhphi  Chinhigm Y™ Ghicha
TT Tén dé tai/dy dan , e . . nghié¢m z .
cdp quén ly  thwe hién  (ri¢u dong) [Tham gia thu két qud
Nghién ctru 4p dung cdc md hinh tu
chu dai hoc trong cac truong dai hoc | Truong GS.TS. D3
1 | thanh vién trong PHQG-HCM va PH Kinh 2016 Nguyén 2016 hoan thanh
nhitng bién dong dén ngudn tai té - Luat Thi Canh
chinh

2. Huéng dén sinh vién, hoc vién cao hgc, nghién ciru sinh

N , Bic d Sdn phim ciia dé
am tot q 1 . ,
TT  Tén SV, HVCH, NCS Tén lugn dn am 1o deaao tai/dy dn
nghiép tao .
(chi ghi mad so)
1 Pai hoc
2 Thac sy
Tién sy
I11. CAC CONG TRINH PA CONG BO
1. Sach
1.1 Sdch xudt ban Qudc té
Sdn phim ciia Nim L .
T Tén sich dé tai/ dy dn | Nha xudt bin  xudt déﬁ ae tﬁé"/’.ﬁ dl; .
(chi ghi ma s6) bin glacs
1
2
1.2. Sdch xudt ban trong ndc
Sdn phim ciia Ndm L. .
T Tén sich @ tai/ dwdn | Nhixudtbin | xuds 08 Bt
(chi ghi ma so) bdn g 1acs
1
2
2. Céc bai bao

2.1. Pdng trén tap chi Quéc té

Sdn phim ciia dé = Sé higu ISSN
tai/ dy an (ghi ro thugc IST
(chi ghi ma so) hay khong)

Diém
IF

Tén tdac gid, tén bai viet, tén tap chi va so ciia tap chi,

T . e WA oy
trang dang bai viét, nam xudt bdn




2.2. Bang trén tap chi trong nudc

P SR Lok, , Sdn phim ciia dé
TT Tén tac gid, tén bfu vze{,' te.n; tgpvcht va so cua tap chi, tai/ du dn S6 higu ISSN  Ghi chii
trang dang bai viet, nam xuat bdn PRI
(chi ghi ma so)
1
2
2.3. Pdng trén ky yéu Héi nghi Quoc té
S P S Sdn phim ciia S0 hiéu
TT Tén tac gid, tén bai viét, t‘en;Hgn’ngh.t, thoi gian to chire, dé tai/ dy dn ISBN Ghi chit
noi to chirc L
(chi ghi ma so)
Yen Le, Nathalie Fleck. Consumers’ reactions to environment-
1 friendly products and the role of consumers’ green values. The
38" International Congress of the AFM, 18-20/5/2022, Tunisia
Yen Le, Nathalie Fleck. Old habit is strong: consumer
, responses to CSR, country-of-origin, and production process 096 978-2-490372-
and the moderating effect of habituation. The 21 International 11-9
Marketing Trends Conference, 20-22/01/2021, Roma
Yen Le, Nathalie Fleck. The not-yet-solved CSR puzzle in
3 emerging countries: Exploring Vietnamese consumers’ A2020-62621 2709-1589
perception in food sector. The 49" European Marketing (ISSN)
Academy Annual Conference (EMAC), 5/2020, Budapest
2.4. Pdng trén ky véu Hoi nghi trong nuwdc
R S S Sdn phim ciia dé S0 hiéu
TT Tén tdac gid, tén bai viet, t'en:H.ot'ngh_t, thoi gian to churc, tai/ dir dn ISBN Ghi chii
noi to chirc Lt %
(chi ghi ma so)
1
IV. CAC GIAI THUONG
1. Cac giai thwéng Khoa hoc va Cong nghé
A ene . ne o . ¢ Nam
TT Tén gidi thwong N§i dung gidi thuong Noi cap z
cap
1
2. Bing phat minh, sang ché (patent)
Sdn phim ciia dé . L.,
TT Tén bing tii/ dydn 6 higu ]Z ‘;’” Noi cip dﬁi “c tgza/ié
(chi ghi mad so) P slacs
1

3. Bang gii phap hiru ich




Sdn phim ciia dé ) Nim ) Tic vii/
T Tén gidi phap tai/ dw an S0 hiéu cd Noi cap dén ti"c i
(chi ghi mad so) P glacs
1
4. Ung dung thyc tién va thwong mai hoa két qua nghién ctru
P NS g 1 g . A . Sdn phim ciia
Tén cong nghé/ gidi phdp hitu ich Hinh thirc, quy mao, Ndam X, ,
T > z . Py z . dé tai/ dw dan
dd chuyén giao dia chi ap dung chuyén giao (chi ghi i s 6)
1

V. THONG TIN KHAC

1. Tham gia cac chwong trinh trong va ngoai nuéc

TT

Thoi gian

Tén chwong trinh

Chirc danh

2. Tham gia cac Hiép hoi

Khoa hoc, Ban bién tip cac tap chi Khoa hoc, Ban té chirc cac Hdi nghi vé KH&CN

TT Thoi gian Tén Hiép hoi/ Tap chi/ Hpi nghi Chirc danh
3. Tham gia 1am viéc tai Trwong Pai hoc/ Vién/ Trung tAm nghién ctru theo 101 moi
TT Thoi gian Tén Truwong Dai hoc/ Vién/ Trung tdm nghién cuu Noi dung tham gia

Ngay 03 thang 8 ndam 2022
Nguwoi khai
(Ho tén va chir ky)
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